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Kupui

Ma3zkyp ycnyOuil KyJijaHMa WHIIA3 TWIMHU YpraHaétran HWkrucoau€r Ba
Bbyranrepuss nynamummgaru OakajaBpuar Tanadanapd yuyH MYJDKaJUIaHTaH.
Maskyp ycinyOuil KyjmaHMa TajadalapHUHT WHIJIM3 THWIWJA TYpJId XWJIAard MaTH
Ba UKTUCOAMET Ba Oyrantepus HYHaIUIIUTa JOUP TYpJd SIHTU CY3 Ba Cy3
OMpUKMaNApUHU Ypratuuiaa Kylda Karra €paam Oepaiu, Xamjaa OUITMMIIapUHU
VpTOKJAImMII Ba Typiud MaB3yiapAa (QUKp MyJoxa3ajiap ajaMmammira &Epaam

Oepaju.

Yoy ycnyOuii KyinaHMa Y3 MuMra Typiid XWigard MaTHHIap XaMmjia yHIa
WIUIATWIAIUTaH Kepakiik ¢y3 Ba ¢y3 OMpUKMaIapuHu Kampal oyiraH 0ynub OGapua

Kypcliapaa Taxcui ojaéTran 0akanaBpuaT Tajnadajgapura MyJDKaJIaHTaH.

YenyOuit KyjutaHMara KUpUTHITaH Cy3 Ba cy3 OMpukManapu Tanabaiapra y3
MYyTaxacCUCIUTUra AOWp TEPMHUHJIAPHH YpraTuil OuiaH OWpraaukaa yIapHHHT

WHIIM3 TWIKAArY ¢y3 OOMIUTMHUHT OIIMIIINTA XaM XKyJla KaTTa €paam Oepajiu.

CAREERS IN ACCOUNTING
Accounting is an old profession. Records of business transactions have been

prepared for centuries. However, only during the last half-century accounting has



been accepted as a profession with the same importance as the medical or legal

profession. Positions in the accounting may be divided into several areas.

Accountants are to determine the ways in which the business may grow in
the future. No expansion or reorganization is planned without the help of the
accountant. New products and advertising campaigns are also prepared with the
help of the accountant.

Chief accountants of the company are involved in the control of the financial
or business side. The job is not the most popular. It is a complicated job and there
are no fewer than six divisions in this department to cope with.

So the first is called Credit Control. If someone we do not know orders
goods, we have to make sure he can pay before we supply them. And that is the job
of Credit Control. Next is Internal Audit. To audit the books means to inspect the
financial records to make sure they are in order. We have to do it every year
together with the external auditor that is someone from outside the company. It is a
big and responsible job and internal checks should be made quite often. The next
division is called Costing. The most splendid new ideas very often may let the
company in for a great deal of expense and very little return. So absolutely,
everything has to be forecasted before it can be put into effect. Wages is the name
of the fifth division, then goes Financial Accounting and Management Accounting.
The job is a bit complicated, unless you have specialized training in accountancy.
But all they really mean that every single item of expenditure or income, from
huge bank loans to petty cash tea and biscuits had to be properly recorded and
accounted for. So that’s the job of a Chief Accountant.

Book-keepers deal in taxes, cash flows, which include cash receipts and cash
disbursements, sales, purchases and different business transactions of the company.
Book-keepers first record all the appropriate figures in the books of original entry
or journals. At the end of a period — usually a month — the totals of each book of
original entry are posted into the proper page of the ledger. The ledger shows all

the expenditures and all the earnings of the company. On the basis of all the total of



each account in the Ledger the book-keeper prepares a trial balance. Trial balances
are usually drawn up every quarter and interpret the data in the ledger.

The chief accounting officer of a large company is the Controller.
Controllers are responsible for measuring the company’s performance. They
interpret the results of the operations, plan and recommend future actions. This

position is very close to the top executives of the company.

Auditors are usually independent certified accountants who review the
financial records of a company. These reviews are called audits. They are usually
performed at fixed intervals — quarterly, semiannually or annually. Auditors are
employed either regularly or on part-time basis. Some large companies maintain a
continuous internal audit by their own accounting departments. These auditors are
called internal auditors.

Not so many years ago the presence of an auditor suggested that a company
was having financial difficulties or that irregularities had been discovered in the
records. Currently, however, outside audits are a normal and regular part of
business practice.

Auditors see that current transactions are recorded promptly and completely.
Their duty is to reduce the possibility of misappropriation, to identify mistakes or
detect fraudulent transactions. Then they are usually requested to propose solutions
for these problems.

Thus auditors review financial records and report to the management on the
current state of the company’s fiscal affairs in the form of Auditor’s Report

(opinion).

Topical Vocabulary

Nouns and noun phrases:

|account | 1. cder; 2. )XypHallbHasi CTaths (6 Oyxe. yueme); 3. |




otuer; 4. 3anuch (¢uUHAHCOBOM omepamuu; 5. pl.

otyeTHOCTH (hisob-kitob,hisob gaydnomasi)

financial account

¢buHancoBsli cuer(oTueT) (moliyaviy hisob)

income account

cuet noxonoB (daromad hisobi)

statement of account

BhIKMCKa n3 cuyera (hisob-kitob bayonnomasi)

debit account

(debit hisobi)

credit account

(kredit hisobi)

accounting

OyXTalTepCKUil  yd4eT;  pacyeT,  KaJIbKyJSALHs

(buxgalteriya hisobi)

financial accounting

dbunaHcoBas oT4yeTHOCTH (moliyaviy hisob)

managerial(management

) accounting

yIpaBJeHYeCKass  OTYETHOCTh (boshqaruv

hisobi)

basic accounting data

OCHOBHBIE€ JaHHBbIE OyXrajJTepckoro ydera (asosiy

hisob ma'lumotlari)

accounting report

oyxranrepckuit oruet (buxgalteriya hisoboti)

accounting equation

oatancoBoe ypaBHeHue (hisobiy tenglama)

accountant

l.xkBanuduMpoBaHHblii Oyxranrep; 2. Oyxrairep ¢
yOpaBJIeHYeCKUMU  (QyHKIHUSIMH; 3. JKCOEpPT 1O

aHanu3y OamaHCOB M (UHAHCOBOM OTYETHOCTH

(hisobchi)

chief(general) accountant

rnaBHbIN Oyxrantep (bosh hisobchi)

private accountant

Oyxranrep, NeHCTBYIOIIUI B Mpeaenaax OAHON GupMbl

(xususiy hisobchi)

public accountant

JUTIIIOMUPOBAHHBIN YaCTHONPAKTUKYOIUI

oyxranrep (jamoatchi hisobchi)

accountancy CUCTOBOJICTBO; OyXTanTepusi; OyXTaJITepCKHid ydeT
(buxgalteriya)

accountability MOJIOTYETHOCTE; OTBeTCTBEHHOCTH (hisobdorlik)

adjustment l.yTounenue, WCIIPABIICHUE; KOPPEKTUPOBKA;
2.BeIpaBHMBaHKE, perynuposanne (sozlash)

analysis 1. meron pacuera; 2.ananu3, uccienosanue (tahlil

qilish)

analysis of accounts

pesusus cuero (hisob-kitoblar tahlili)

analysis of profitability

ananu3 npuObuIbHOCTH (rentabellik tahlili)

analysis of economic | aHamu3 XO3sIMCTBeHHOM jesTenbHOCTH  (x0'jalik
activity faoliyati tahlili)
assets l.axktuB(p1) Oananca;2. HMYILIECTBO; CpPEJACTBA;

akTuBbI; Kanutas;, Gonasl (aktiviar)




fixed(capital) assets

1. OCHOBHOM KaluTaj; OCHOBHbIE CpeAcTBa((OH/bI);

2. HeaBmkuMoCTh (asosiy (kapital) aktivlar)

current assets

obopoTtHbIi KanuTaa (joriy aktivlar)

cash assets

neHexHbeie akTuBhl (pul mablag'lari)

depreciation of assets

oOeclieHMBaHWE  KaluTajga; H3HOC(aMOpTU3als)

($hOoHI0B(AKTHBOB); (aktivlarning

amortizatsiyasi)

audit l. mpoBepka, peBU3USA; 2. BHELIHAS PEBU3HS;
oyxranrepckas pepusus (audit)

cash audit peBusus  kKaccoBeix ocratkoB  (naqd  pul
nazorati)

detailed audit nosHas pesusus (batafsil boshqarish)

independent  (internal) | BHEIIHAA(BHYTPEHHSISI)  PEBU3HSA (mustaqil

audit (ichki) audit)

auditing nposegeHue pesu3uu (auditorlik tekshiruvi)

auditor 1. aymurop, peBu3zop; 2. THaBHbBIM Oyxrairep
(auditorlik)

balance OajraHc, cajibJI0; COCTOsTHHE cyeTa (muvozanat)

balance of income and

Oamanc noxomoB U pacxonoB (daromad va

expenditure xarajatlar balansi)

balance of account ocTaTok pu pacuere (hisob balansi)

debit balance Ne0eTOBOC(TIOIOKUTEIIPHOE) — CallbJlo;  J1eOETOBBIN
Oananc (debet balansi)

credit balance KpeIUTOBOS(OTPUIIATENIBHOE) Calib/l0; KpPEIUTOBBIN
oananc (kredit balansi)

trial balance IPOOHBIH, peABaAPUTEIbHBIN OyxraiaTepcKkuit
OajaHc, YaCTHYHBIM mpoOHBI Oazanc (Sinov

balansi)

balance sheet

oanancosslii oruer (balanslar varaqgasi)

book-keeping

BeJieHUE OyXT. Oyxr. yder; OyxraiaTepus
(buxgalteriya hisobi)

KHMT;

double-entry book-

keeping

cucteMa Oyxr. yuera ¢ asoinoit 3amucero (IkKi

tomonlama buxgalteriya hisobi)

book-keeper

CYETOBOI, oyxrantep(HU3KOU KBaTM(UKAITUN)

(Bug'galter)

cash flow

MOTOK HUIMYHOCTU (pul muomalasi)

cash receipts

HaJINYHBIC JCHCKHBIC IMOCTYILJICHUA (plll




tushumlari)

cash disbursement

JeHexxHbIe pacxosl (pul mablag'larini to'lash)

controller KOHTpOJIE, TJIaBHBIN OyXxranrep-KOHTpPOoJEp,
(DMHAHCOBBI  BHIE-IPE3UACHT (B HEKOTOPBIX
opranuzanusax) (nazorat qiluvchi)

cost 1. mera, cTOUMOCTh, ce0ecTOUMOCTh; 2. pl. pacxopl,

W3JIEPKKH; 3aTpaThl (xarajat)

cost-accounting

xo3pacyeT (igqtisodiy hisob-kitoblar)

cost of capital

CTOMMOCTB KalluTaJla (sarmoyaning giymati)

cost of manufacturing

BCC HM3JICPKKH, 3aTPAYCHHBLIC Ha HpOHSBOZ[CTBeHHBIfI

npoiiecc (ishlab chigarish xarajatlari)

costs of transportation

TPaHCIIOPTHBIE pacxojibl (transport xarajatlari)

costing

l. wucuuclieHWEe U3JIEpPKEK MPOU3BOJACTBA; 2.

KaJIBKYJISIIHS ceOECTOMMOCTH; 3. olleHKa (Xarajat)

expenditure

1. pacxomoBanme, pacxon; 2. 3arparbl, PACXOMdbI

(xarajatlar)

operating expenditures

AKCILTYTaIlMOHHBIE pacxonbl (Kkorxona xarajatlari)

total expenditures

obmue pacxoas!l (umumiy xarajatlar)

expenses

pacxojibl, 3aTparsl (xarajatlar)

income tax expenses

pacxojibl Ha yIwiaTy nojoxojaHoro Haiora (daromad

solig'i xarajatlari)

overhead expenses

(=overheads)

HakIagHbeie pacxosl (qo'shimcha xarajatlar)

petty expenses

Mmesikue pacxonbl (kichik xarajatlar)

equity

1. oObIKHOBEHHAs aKIus; 2. aKIIMOHEPHBIA KaluTal,

3. aKTHBBI 32 BBIYETOM 33J10JkeHHOCTH (tenglik)

shareholder(stockholder)

aKLIMOHEPHBIN(COOCTBEHHBI ) KaIuTal

equity (aktsiyadorlar ustav kapitali)
owner’s equity cobctBeHHbId KanuTaa (mulkdorning tengligi)
flow NOTOK, MPWJIKB (BJIOKEHHUI) (0qim)

cash inflows

MIPUTOK HaTW4YHOCTH (pul oqimi)

cash outflows

orTok HaguuHocTH (naqd pul Chigimlari)

inflow of assets

nputok aktusos (aktivlar oqimi)

outflow of assets

orrok aktusos (aktivlar chiqimi)

impact

BosaeiicTeue, BausHue (ta'siri)

dual impact

neoitHoe Bozaeiicteue (dual ta'sir)

long-term impact

nonrocpounoe Bosxeiicteue (uzoq muddatli
ta'sir)

ledger

KHHMIa CUETOB, OyXrajrepckas KHUra, OyXrajaTepcKui




perucrp, rpoccOyx (hisob kitobi,
buxgalteriya kitobi, buxgalteriya
hisobi, Grossbux)

general ledger obmiast ~ OyxranTepckas — KHUTa (umumiy

buxgalteriya kitobi)

net income upcras npuosuis (SOf foyda)

net loss uncteiii yobiTok (SOf yo'qotish)

profit (foyda)

capital profit (kapital foyda)

equity profit (sarmoyadorlarning foydasi)

excess profit (ortiqcha foyda)

profitability (rentabellik)

posting pa3HOCKa IO cYeTaMm, IMEepPEeHOC B OyXT. KHUTY;
nposogka (hisob-kitob qilish, Buxoroga
ko'chirish. kitob; yuborish)

record 1. 3amuch; 2. peructpauusi; 3. pl. yderHble
JIOKyMeHTHI; nokymenrtanus (1. yozish; 2.

ro'yxatdan o'tish; 3. pl. buxgalteriya
hujjatlari; hujjatlar)

accounting records

oyxranrepckue cuera (buxgalteriya hisobi)

company accounting | y4eTHbIC JIOKYMEHTBI KOMITaHUU

records (kompaniyaning buxgalteriya
hujjatlari)

recording samuch, peructparus  (ro'yxatdan o'tish,

ro'yxatdan o'tish)

gross recording

sasoBeiil yuer (yalpi buxgalteriya)

net recording

uucteiii yuer (SO hisob)

record-keeping

yuer; Benenue yuera (buxgalteriya hisobi;

buxgalteriya hisobi)

revenue budget revenue (byudjet daromadlari)
current revenue (joriy daromad)
statement 1. oruer; 2. BemoMocTh, TaOmuua, cmera (1.

hisobot; 2. Vedomosti, jadval, taxmin)

financial statement

¢unancossiii otuer (Moliyaviy hisobot)

income statement

otuer o noxonax (daromad hisoboti)

statement of cash flows

(pul

OT4€T O ABMOKCHHMHM JCHCKHBIX IIOTOKOB

ogimi hagida hisobot)




statement of owner’s|or4yeT O COOCTBEHHBIX CpEACTBAX KOMIIAHUU

equity (kompaniyaning 0'z mablag'lari
haqida hisobot)

solvency (to'lov qobiliyati)

Verbs and word-combinations with verbs:

to account

sanuceiBath Ha cueT (hisobga yozib oling)

to account for

1. oTuuTHIBaTHCS, MaBaTh OTYET; 2. COCTABIATH (JOJIO);
(1. hisobot berish, hisobot berish; 2.
(ulushi)

to account for the | orunthiBathcs 3a gearensHocth (faoliyat uchun

activities hisobot berish)

to adjust l. mnpucnocabnuBarh, COIVIACOBBIBATH, 2. YTOYHSTH,
KOPPEKTUPOBaTh; 3.  TPHUBOAUTH B  TOPSAOK,
PETyIHUpOBAaTh;
4. IIOATOHATH (1. moslashtirish,
muvofiqlashtirish; 2. belgilash, tuzatish;
3. tartibga solish, tartibga solish;
4. tayyorlangan)

to adjust to current | KOppEKTUPOBaTH B COOTBETCTBUU C TEKYUIUMH II€HAMU

prices (joriy narxlarga mos ravishda sozlang)

to assess 1. ouenuBars, onpexenars; (1. baholash,
aniqlash;)

Syn.: to esfimate

to evaluate

to balance 3aKpbIBaTh  CYETAa;  IOJBITOKUBATH;  CAJIbIUPOBATH
(hisob-kitoblarni yopish; jamlash;
balans)

to balance an account ypasusth cuer; (hisobni tenglashtirish;)

to calculate l. BBYHUCIATH, TMOACYUTHIBATH, 2. PACCUUTHIBATH,

kanekyaupoBate (1. hisoblash, hisoblash; 2.

hisoblash, hisoblash)




to calculate adjustments

IIOACUYUTHIBATL C YYETOM YTOYHEHUU (tozalashni

hisobga olgan holda hisoblang)

to depreciate

1. obGeciieHUBaTh, YMEHBIIIATh [IEHHOCTD, MaJIaTh B IICHE;
(1.

qiymatni kamaytirish, narxga tushish; 2.

2. CHAIIMBATHCA amortizatsiya qilish,

kiyim)

to derive (from)

(1.

l. monyyaTb, W3BJIEKaTh; 2. NPOUCXOIUTH (OT);

qabul qilish, olish; 2. (dan))

to derive one’s income

nonyuars (u3Binekars) goxon (daromad olish
(olish) )

termine

to del. ompenensTh, ycTaHaBIWBaTh, 2. NpPEKpaliaTh
neiicteue; (Tide 1. aniqlash; o'rnatish; 2.
bekor qilish;)

determine the ways to— ompenenats crnocoosr (nmytr); (to-yo'llarni
aniqglash (yo'llar);)
to determine the degree | onpemenars cremensr coorserctBus  (mMuvofiglik

of correspondence darajasini aniqlash)

to draw up cocrasiath; (qilish;)

to draw up a trial | coctaBure mpoOHbi Oananc (sinov balansini

balance yaratish)

to expand pacmupsTh, yBeanunth B pasmepe; (kengaytirish,
kattalashtirish;)

to expand business pacumputs ousnec (biznesni kengaytirish)

to extend npojsieBars, TnpenocTasiaaTe (3aem); (yangilash,
taqdim etish (kredit);)

to extend a credit npenocrasuth kpeaut; (Kredit berish;)

to identify yCTAaHaBJIMBaTh  IOJUIMHHOCTH,  HJAECHTU(DHUIIUPOBATH;
seisiBiTh; (haqiqiyligini aniqlash; aniqlash;
aniqglash;)

to identify economic | ycTaHaBIMBaTh MOAJUHHOCTh SKOHOMUYECKUX CBEIACHUMN

information (iqgtisodiy ma'lumotlarning hagqiqiyligini

aniqlash)

to identify mistakes

BeIsaBIaATH omnOku (Xatolarni aniglash)

to increase

pactu, npupacTarh, yeeanunsarbcs (0'sadi)




Ant. to decrease

(Ant. kamaytirish)

to interpret

TOJIKOBATBh, HCTOJIKOBbIBATh,

(izohlash, izohlash, sharhlash)

to interpret

financial

statements hisobotlarni sharhlash)

to keep UCIIOJIHATD, cOOIII01aTh, BECTHU (bajarish,
kuzatish, olib borish)

to keep track OTCIIEKUBATh, BECTU 3aIICH; (kuzatish,

yozuvlarni saqlash;)

to keep records

sectu yuer; (yozuvlarni saqlash;)

to maintain

noanep:kuBarh, coxpausath; (saqlab olish uchun)

to maintain a record

Bectu yuer; (yozuvlarni saqlash;)

to measure usmepsth; (0'lchov;)

to record sanmceiBath,  peructpupoBath  (yozib  olish,
ro'yxatdan o'tish)

to transfer MEPEHOCUTD (3arucw), NepPEBOANTH (neHbrN);
nepeuncints; (0'tkazish( yozish), tarjima
qilish (pul); o'tkazish;)

Adjectives and adverbs:
appropriate COOTBETCTBYIOILIHNI, MTOAXOSIINH, YMECTHBIN
(tegishli, mos)
current tekyii (joriy)
efficient s dexTrBHBIN, TpoAYyKTHBHEIN, ymensii; (Samarali,
malakali;)

equal paBHbIii, onuHakoBelii; (teng, bir xil;)

extensive npoctpanHbii, o0mmpHbli ( kenglik,yirik)

fiscal ¢uckansublii, punancossiii; (Mmoliyaviy,)

fraudulent 00MaHHBIH, (anbuBLIi, MomeHHnYeckuil; (soxta)

legal IOpHIMYECKHIA, ipaBoBoii, eranbueiii; (huquaqiy)

original nepsonavansHbIi, noumaaei (@sil , haqiqiy)

preliminary npeasaputensHblii; (oldindan;)

primary ocHOBHOI, nepsonayanbHeii; (@sosiy, dastlabki;)

single €JIMHBIN; eIMHCTBEHHLIN; (yagona)

sound MPaBWIbHBIA, CONMUAHBIA ((DUHAHCOBO  YCTOWYMBBIN)

miarexxecnocobusiii; (to'g'ri, gattig(moliyaviy

UHTEPIIPETUPOBATH

UHTEpIpeTHpoBaTh (uHaHcoBbie oryetsl (Moliyaviy




jihatdan barqaror) hal giluvchi;)

specific OTIpE/ICNICHHBIN, KOHKPETHBIN, Xapaktepusiii; (aniq,

aniq, xarakterli;)

accordingly COOTBETCTBEHHO; T03TOMY, TakuM obpazom; (Sshunga
ko'ra; shuning uchun ham shunday)

accurately touno; (@niq)

annually exxeronno; (har yili)

currently

efficiently

exactly Touno; (@Niq)

properly nojo0arolie, Kak CleayerT, 10uKHbIM oopaszom; (to'g'ri,
to'g'ri, to'g'ri)

promptly csoeBpemenno; (0'z vaqtida)

semiannually pa3 B monroza; (har olti oyda)

ECONOMY AND ECONOMICS

The word “the economy” we hear or read almost every day. But what is
meant by the economy? What happens in one? How does an economy work?

The economy is a social, constantly changing mechanism. The economy
means a system for the management, use and control of labour, land, natural
resources, money, goods and other resources of a country, community or
household.

And what is economics?

Economics is a social science studying economy.

The word “economics” derives from the Greek word “oikonomika” that
means household management. As a scholarly discipline economics is more than
two hundred years old. The first scientist who made extraordinary contributions in
economics was Adam Smith. His work “The Wealth of Nations” which was
published in 1776 founded economic sciences.

Why should we study economics? There are several very good reasons, all
of which involve us. Some of them have to do with us as individuals, some with us
as earners or as spenders, some with us as citizens and finally as future economists.

As members of the society we live in, there is no escaping economics. The food we



eat, the dwelling we live in, the clothes we wear and the way we spend our leisure
time are all affected by economic forces.

Everyone goes through life having to make choice. We can’t have everything
because our wants are unlimited. Neither individuals, nor societies can have all the
things they would like to have. Why are there so many wants and needs that we
cannot satisfy? Most people will answer these questions by saying, “Because there
is not enough money”. Is the shortage of money the real ECONOMIC
PROBLEM? The answer to this question is “No”. The real cause of the shortage of
goods and services in a country is not having too little money, It is too few
FACTORS OF PRODUCTION.

These are four factors of production: land, labour, capital and enterprise.

In any one country, and in the world as a whole, these factors of production
are limited in supply. As there is never enough land, labour, capital or enterprise to
produce all of the needs and satisfy unlimited wants of a whole population, there is
an economic problem of scarcity.

If the resources of production were not scarce, there would be no need to
choose and we would have everything we wanted.

To summarize: human wants are unlimited but the resources necessary to
satisfy those wants are /imited. Thus, economics deals with the problems which
every society is faced with — the problem of scarcity and choice.

With this in mind we can define economics as the social science that reveals and
analyses how society chooses from among scarce resources to satisfy its needs. In
other words economics is the science that deals with production, distribution and
consumption of commodities, while economy is a careful or thrifty use or
management of resources, such as income, materials or labour.

Economy — »5»KOHOMHMKa, HApOJHOE XO3AMCTBO, HKOHOMMS, BBITOJIHBIM,
SKOHOMUWYHBIN

- a system according to which the money, industry, and trade of a country or region
are organized.

- a country’s economy is the wealth that it gets from business and industry.

- careful spending or the use of things



- large-size packages of goods which are cheaper than the normal sized packages
on sale.

Economic - sxoHOMHUYECKHIA

- concerned with economics and with the organization of the money, industry, and
a trade of a country, region, or social group.

- relating to services, businesses, etc. that produce a profit.

Economical — 5KOHOMUYHBIH, SKOHOMHBII

- something that is economical does not require a lot of money to operate.

- using the minimum amount of time, effort, language, etc. that is necessary.
Economics — skoHOMMKa, 5KOHOMHYECKasi HayKa

the study of the production of wealth and the consumption of goods and services in
a society, and the organization of its money, industry, and trade.

Economist - 5KOHOMHUCT

an expert or student of economics.

Economize - 3koHOMUTB

save money by spending it very carefully and not buying expensive things.

Vocabulary

labour TpyX (mehnat)

to derive from npoucxonuts ot yero-iubo (kelib chiqishi)

household management VIIPABJICHUE JOMAIIHUM XO3SIMCTBOM (uy xo'jaliklarini
boshqarish)

to make contributions nenathb Bkiaj (hissa qo'shish)

society oOmecTBo (jamiyat)

dwelling CTpOECHHUE, 3/1aHue (turar joy)

economic forces skoHOMHueckue cuibl (iqtisodiy kuchlar)

wants and needs xemanust v motpedbnoctu (istaydi va kerak)

to satisfy ynoBieTBopsATh (qondirish uchun)

cause npuurHa (sababi)

shortage HexBarka (kamchilik)




goods and services ToBapkl U ycayru (mol va xizmatlar)

enterprise npeanpustue (korxona)

to produce npousBoauTs (ishlab chiqarish)
scarcity orpannyeHHOCTh (kamchilik)
to give up oTkazbiBarbes (voz kechish)

resources of production pecypcesbl npousBoAcTia (ishlab chigarish resurslari)

to face the problem cTalkuBaThcsa ¢ npoosiemoir (muammoga duch Kelish
uchun)
distribution pacmnpenenenue (tarqatish)
consumption notpebiienue (iste'mol qilish)
thrifty use oepexxHoe ucnoib3oBanue (tejamkor foydalanish)
income noxoj (daromad)
TYPES OF ECONOMICS

Every society must provide answers to the same three questions:

- What goods and services are to be produced and in what quantities are they to be
produced?

- How are those goods and services to be produced?

- Who will receive and consume them?

Societies and nations have created different economic systems to provide answers
to these fundamental questions.

An economic system is the way in which a country uses its available resources
(land, workers, natural resources, machinery, etc.) to satisfy the demands of its population
for goods and services. There are three main economic systems:

- traditional economy which looks to customs and traditions;

- planned or command economy in which the governments provide the answers;

- marked economy in which market prices answer most of What, How and Who

questions.




The traditional economy.. In a traditional economy most of the people live in rural

areas and their main activities are agriculture, fishing or hunting. The questions of what
and how the traditional societies produce and who gets what is produced are
determined by traditions in these economies. The most part of the product may go to
a tribal chief or large landowner, while the remains are distributed according to
customs. Most individuals in such societies live very poor, they have enough to
sustain them but not more than that. The most part of the product goes to a tribal
chief or large landowner, while the remains are distributed according to customs.

Command or planned economy. In command economy the state plans and
controls the use of resources (such as labour and factories) that are used to produce goods
and services because the state owns factories, land and natural resources. All the
resources are allocated through a system of planning.

For example, in the former Soviet Union state planners decided what was to
be produced. They passed orders down to factories, allocating raw materials,
workers, and other factors of production to them, Factories were then told how
much they should produce with these resources and where they should be sent. The

market mechanism plays little role in a command economy.

Free market economy. In a true market economy the government plays no role in
the management of the economy, the government does not interfere in it. The system is
based on private enterprise with private ownership of the means of production. All major
means of production (companies, farms , factories, etc) are owned by private individuals.
There is no government control over land, capital and labour. Businesses produce goods
to make a profit.

Market economies are directed by prices. In a market economy consumers
decide what is to be produced.

There are no “pure” market economies in the world today. Both market
forces and government participation play a certain role in the economy of a
country. This mixture of market forces and government participation has led to an

intermediate system, known as mixed system.



A mixed economy contains elements of both market and command

economies. At one extreme we have a public sector and at the other extreme we

have a private sector. Technically, all the economies of the world are mixed.

Vocabulary

to provide answer

naBath OTBET (javob berish)

planners

nianoBuku (rejalashtiruvchilar)

goods and services

TOBAphI U yciryru (mol va xizmatlar)

to pass orders

otnaBath npukassl (Buyurtma berish)

available resources

nMeromuecs pecypcel  (mavjud resurslar)

raw materials

ChIpbEBbIE MaTepHasl (xom ashyolar)

to satisfy the demands

YJIOBJIETBOPSATH cripoc (talablarni qondirish)

to interfere

BMmemuBathes (aralashish)

the government

rpaBuTesibcTBO (hukumat)

private enterprise

yacTHOe npeanpusatue (xususiy korxona)

rural areas

cenbckas MecTHOCTh  (qishloq joylar)

private ownership

au4Has coocTBeHHOCTH (shaxsiy mulk)

tribal chief

BOX/Ib IIeMeHU (qabila boshlig'i)

means of production

cpenctea npousBozcTsa (ishlab chigarish vositalari)

large landowner

3emiieBnazenen (katta landowner)

to make a profit

nostyyath ipuosLIb (foyda olish uchun)

the remains

ocratku (qoldiqlar)

intermediate system

npoMexyTouHasi cucrtema (oraliq tizim)

to own Brnaneth (egalik qilish)

mixed cMmenianas (aralash)

to allocate pacnpenensTh, pa3Menarh (tarqatish,
joylashtirish)

competitor KOHKYpeHT (raqib)

supply and demand cupoc U npeanoxxkenue (talab va taklif)

to charge the price

TaHABJIMBATh Ha3HavaTh IEH i
ycraHa aTh, azHaya EHy o'rnatish,




narxni belgilash)

consumer

noTpeobutens (iste'molchi)

effective demand

TJIaTEeKECIIOCOOHBIN cripoc (samarali talab)

an influence

BIUsiHUE (ta'siri)

willingness and ability

FOTOBHOCTH U cnocoOHocTh  (tayyorlik va

qobiliyat)

relationship

CBsI3b, B3auMooTHoeHue (aloqga, munosabatlar)

to be in (great) demand

noJib30Bathes (OosbimM) cipocoM (katta talab)

to meet (to satisfy) the | ynosinerBopsaTs cipoc (talabni qondirish)

demand

cost (n) 1. nena, croumocTts (1. narx, 2 narx. Narxlari)
2. ce0eCTOMMOCTD

cost (v) 1. Ctouts (qiymati)
2. Ha3HavaTh ILEeHy, oueHuMBarh (narx belgilash,
baholash)

unit cost cebecTouMOoCcTh  eauHuLbl  npoaykuuu  (ishlab
chiqarish birligining narxi)

below cost HIKE cToMMOCTH (quyida qiymati)

cost of living NpoXXUTOUHbIM ~ MUHUMYM  (yashash  uchun
minimal)

costs of production W3ACPKKH MMPOU3BOJCTBA, ce0ecTouMOoCTh

nponykuuu (ishlab chiqarish xarajatlari, ishlab

chiqarish xarajatlari)

at the cost of

CTOMMOCTBIO B, 3a CUCT Yero-amoo

at one’s cost

3a yeil-nubo cuer (kimningdir hisobiga) (qiymati;

biror narsa tufayli)

WHAT IS MANAGEMENT?




Management is the art and science of making appropriate choices. To one
degree or another, we are all involved in managing and are constantly making
decisions concerning how to spend or use our resources.

Like most things in our modern, changing world, the function of
management is becoming more complex. The role of the manager today is much
different from what it was one hundred years or even twenty-five years ago. At the
turn of the century, the business manager’s objective was to keep his company
running and to make a profit. Most firms were production oriented. The modern
management demands much knowledge of economics and business. The modern
manager must now consider the environment in which the organization operates,
must have a good understanding of the total economic, political, social, and
ecological system in which we live, and he must possess the ability to analyze
complex problems.

Managing is a hard work, for there is a lot to be done and little time to do it.
A major part of the manager’s work will be to predict what the environment needs
and what changes will occur in the future.

General functions of any managerial system at any managerial level are
planning, organizing, directing and controlling.

First of all, managers set objectives, and decide how their organizations can
achieve them. The subordinates and the manager discuss the objectives and make
plans for achieving them. This involves developing strategies, prices tactics, and
allocating resources of people and money.

Secondary, managers organize. They divide the work into manageable
activities and then into individual jobs. They select people to manage these units
and perform the jobs.

Thirdly, managers have to communicate objectives to the people responsible
for achieving them. They help people who are responsible for performing
individual jobs form teams. They make decisions about pay and promotion.

Fourthly, managers have to measure the performance of their staff to see

whether the objectives set for the organization are being carried out.



The manager can help in some way, perhaps by providing more training for
the subordinate or buying more modern machines. From time to time, the
subordinate and the manager meet to discuss progress.

Such system of management is known as management by objectives (MBO).
There are many benefits of MBO. The system helps the subordinates to see clearly
their role in the organization. People are judged on result and thus workers feel

more responsible and motivated.

Vocabulary

to make decisions NpuHUMAaTh pereHus (qaror qabul qilish)

objectives 3ajauu, 1enu (vazifalar, magsadlar)

to make a profit norydath TpuosLIb (foyda olish)

to consider the environment IIPpUHUMATb BO BHHMAaHHE  OKPYKAIONIIYIO
o0cranoBKy( atrof-muhitni hisobga oling)

to posses the ability obOnanate crnocoOHocThiO (qobiliyatga ega
bo'lish)

to predict npeayraabpiBaTh, IpeaycMarpuBaTh (tasavvur
qiling, tagdim eting)

directing yIIpaBJICHUE, PYKOBOJACTBO (boshqarish,
boshqarish)

to set objectives CTaBUTh  (yCTaHaBJIMBATh)  LEJIH,  3aJla4d
(maqsadlar, maqsadlarni belgilash)

subordinates nogurHeHHbIe (qullar)

to allocate resources pacupenensaTh pecypcesl (resurslarni
taqgsimlash)

to communicates objectives JIOHOCUTh  Iieau, 3amauyd  (maqgsad va
vazifalarni etkazish)

responsible for OTBETCTBEHHBIN 3a 4TO-TO (biror narsa uchun
javobgar)

promotion npoJiBrkeHue (o ciyxo6e) (reklama)

top measure the performance | onieHuBaTh BbINOJHEHHE paboTel  (ishning
bajarilishini baholash)

to carry out BBINOJIHATH, UCTIONHATH (bajarish, bajarish)

to provide obecrieunBaTh, MNPeAOCTaBlIATh (ta'minlash,




ta'minlash)

benefits BbIrOfa, noJn3a (foyda, foyda)

share (n) 1) mons, yacTh; KBOTa
2) y4acTue; poJib
3) akmus; nons, nai (1) ulush, qism; kvota 2)
ishtirok etish; roli 3) ulush; ulush,

Pay share (v) 1) nenuTh, pactipeAeIsITh; pa3aesaTh

2) nenuThCst
3) pa3aensaTh (4TO-1. ¢ KEM-JI.) ; MCIIOJIh30BaTh
COBMECTHO
4) pazpenarb (MHEHHS, BKychl W T. 1.) (1)
ajratish, tarqatish; ajratish 2) ajratish 3)
ajratish (biror narsa bilan.); birgalikda

foydalaning

to have a share in the profits

uMeTh 10110 B mpuObuIH (foyda ulushi bor)

lion’s share

npBuHAs 10Jid (sherning ulushi)

shares are rising

aKUMM TOJHUMAIOTCA (B LEHE); KypC aKuui

pacteT [nomHuMmaerca| (qimmatli qog'ozlar

ko'tariladi (marx bo'yicha); aktsiyalar

darajasi ko'tariladi [ko'tariladi])

to issue shares

akuMM mnaaalT (B LIEHE); Kypc  aKuui

cHmxkaercs [nmagaer| (qimmatli qog'ozlar

tushib ketadi (narx bo'yicha); aktsiyalar
darajasi kamayadi [tushadi])

to manage

1) pyKOBOAUTD, YIIPABIATH, 3aBEOBATH; CTOSThH
BO TJIaBe

2) ynopaBiasaTh, yMeTh  oOpamartbes (1)
boshqarish, boshqarish, boshqarish; boshida

turish 2) boshqarish, boshqarish)

managerial

aMUHUCTPATUBHBIN (ma'muriy)

management

YIPABIICHUC, 3aB€JOBaHUC, PYKOBOACTBO,

MEHEIKMEHT (boshqaruv; boshqarish,

boshqarish, boshqarish)

manageable

BBITIOJIHUMBIN, OCyIIecTBUMBIA (- amalga




oshirilishi mumkin, amalga oshirilishi

mumkin)

manager IJIaBa, TUPEKTOD, TOI-MEHEKED;
pykoBoauTenb, ynpasistomuid (bosh, direktor,

yuqori menejer; bosh, boshqaruvchi)

manageress 3aBenyromias (kafedra mudiri)

MARKETING

Marketing is closely related to economics, the social science connected with
the production, distribution and consumption of goods and services. Marketing is a
key factor in business success. The term marketing must be understood not in the
old sense of making a sale (“selling”) but in the new sense of satisfying customer
needs. In recent years marketing has become a driving force in most companies.

Marketing is not just advertising, promotion and selling. Marketing includes
all the business activities connected with the movement of goods and services from
producers to customers. Sometimes it is called distribution. On the one hand,
marketing is made up of such activities as transporting, storing and selling goods
and, on the other hand, a series of decisions you make during the process of
moving goods from producer to user. Marketing operations include product
planning, buying, storage, pricing, promotion, selling, credit, traffic and marketing
research.

The main principle of the marketing concept is — “we must produce what
people want, not what we want to produce”. This means that we put the consumer
first. We must find out what the consumer wants. We carry out market research. We
must supply exactly what the customer wants. We can do this by offering the right
Marketing Mix — the four Ps:

Product — the goods or services that you are marketing;
Price - what is exchanged for the product;
Place - getting the product to the customer;

Promotion — presenting the product to the customer.




Business can make products and hope that they will sell but this is

very risky. Nowadays we must have a clear idea of: what the customers need, what

the customers want, what causes them to buy. Producers must know why, where,

for what purpose the consumers buy. Market research helps the producer to predict

what people will want. And through advertising he tries to influence the customer

to buy. Marketing operations are very expensive. They take more that half of the

customer’s dollar.

To sum up — marketing touches everyone’s life. It is the means by which a

standard of living is developed and delivered to people.

Vocabulary
production npou3BoAcTBO (ishlab chiqarish)
distribution pacnpezaenenue (targatish)
consumption notpebenue (iste'mol)
goods and services TOBaphl U YCIYTH
a term TEPMHH

to satisfy customer needs

YAOBJICTBOPATH HOTp€6HOCTI/I IMOKYIIaTCJIA

(tovarlar va xizmatlar)

advertising pekiama, pekiamHas kamnaHus (reklama,
reklama kampaniyasi)
promotion npoasrkeHue (yordam)

business activities

KOMMeEpUecKas (J1eyioBasi) akTUBHOCTh (tijorat

(biznes) faoliyat)

storing xpaHeHue (saqlash)

a producer npouzoautens (ishlab chigaruvchi)
marketing research ucciegoBanue peiHka (bozor tadqiqotlari)
concept noustue, uaes (tushuncha, fikr)

to find out BBIICHATH (topish)

to carry out

BBINOJIHATH, TpoBOAUTH (amalga oshirish,

amalga oshirish)

to supply noctaBiATh (yetkazib berish)
to cause 3acTaByisiTh (majburiy)

for what purpose C Kakoi 11e/1b10 (nima uchun)

to predict peAcKa3bIBaTh (Mpe/ICKa3bIBATh)
to influence BnusATh (Ta’sir qilmoq)
expensive Jloporou (qimmat)

touches everyone’s life

3aTparuBaeT ku3Hb Kaxzaoro (har Kkimning




hayotiga ta'sir giladi)

a standard of living

ypoBeHb ku3HU (hayot darajasi)

to promote (V)

1. BbBIJIBUI'aTb, IIPOJABUTATh, IIOBLIIIATH B YMHC /

3BaHUM 2.  CIOCOOCTBOBaTh,  IIOMOTaTh,
COICHCTBOBATH; HOJ|/IeP>KUBATh
3. noOyX1aTh, CTUMYJIUPOBATH;
aKTUBU3HUPOBATH, BO30YXJ1aTh

4. yupexaarh (to promote a company)

5. co3maBarh ONarompusTHbIC YCIOBUS IJis
IPOJAXKH, pEKJIaMUpPOBaTh; COJEHCTBOBAThH
npoaaxe kakoro-n. Toapa (1. targ'ib qilish;
targ'ib qilish; unvon / unvon darajasini
oshirish

2. rag'batlantirish, yordam berish,
rag'batlantirish; qo'llab-quvvatlash

3. rag'batlantirish, rag'batlantirish;
faollashtirish, rag'batlantirish

4. tashkil etish (kompaniyani targ'ib qilish)
5. sotish, reklama qilish uchun qulay shart-
sharoitlarni yaratish; har qanday mahsulotni

sotishga ko'maklashish.)

promotion (n)

1. mponaBwKeHHE TIO CiIyXOe; IMOBBIIICHHE B
3BaHMU, MIPOU3BOJICTBO B YUH (1.
rag'batlantirish; unvoni oshirish; unvoni

ishlab chiqarish)

promotion program

nporpaMmma COZICUCTBUS Pa3BUTHIO

(rivojlanishga ko'maklashish dasturi)

sales promotion

NpOABMKEHUST ToBapoB  (tovarlarni ilgari

surish)
promotion of health YKpPEIUICHUE 310pOBb, 03JI0POBJICHUE
(salomatlikni mustahkamlash,

sog'lomlashtirish)




MONEY AND ITS FUNCTIONS
It is common knowledge that money rules the world. Why does it and why do
people need money — these are questions everyone would like to answer.

What is money? Money is anything that is generally accepted by people for
the things they sell or the work they do. Money is the medium through which
people exchange goods and services. Money makes the trading process simpler and
more efficient.

Almost every society now has a money economy based on coins and paper
notes of one kind or another. However, this has not always been true. In primitive
societies a system of barter was used. In barter economy there is no medium of
exchange. Goods are traded directly or swapped for other goods. Trading is very
expensive in barter economy. People must spend a lot of time and effort to find
others with whom they can make mutually satisfactory swaps. If you wanted, for
instance, a car, you would have to find a car owner willing to sell a car. Suppose
the car owner wanted a scooter in exchange for the car and you didn’t have the
scooter. You would then have to find something that a scooter owner wanted and
swap it for the scooter in order to give it to the car owner, a barter economy is
wasteful.

People needed a more practical system of exchange. Before paper and coins
were introduces as permanent forms of paying, people used a variety of other
objects to serve as money for selling goods. Examples of early forms of money are
the following: rice, dog teeth, grains, shells, salt, tobacco. However, today money
consists mainly of paper bills, coins made of various metals, and checking account

deposits.

Functions of money. Money, in general, performs three functions. The first,

and the most important is @ medium of exchange. A medium of exchange, or a

transactions medium, is anything generally acceptable as a means of payment in
the exchange of goods and services, in repaying debts. Bank deposits are also a
medium of exchange because they are generally accepted as payment.

The second function of money is to serve as a unit of account. The unit of

account is the unit in which people state the price of goods and services in terms of



money. Historically societies choose a single item to serve as a unit of account, say,
a kilogram of wheat. In this way, each good could be priced at so many kilograms
of wheat per unit. In modern times, paper money is the unit of account. For
example, the dollar is the unit of account in the United States. Knowing that
a pound of apples costs one dollar and a pound of peaches costs two dollars
enables us to compare their value. Thus, money becomes a standard of value.
Normally, the same item serves as the unit of account and the medium of
exchange: the dollar in the United States, the pound sterling in Great Britain, the
euro in many European countries, the yen in Japan, the rouble in Russia and
Belarus. The money in use in a country is called currency.

The third function of money is a store of value. Money is a store of value

because it can be used to make purchases in the future, it is a reservoir of future
purchasing power. Money is both a temporary and a permanent store of purchasing
power. For example, an individual earns $700 a week but plans to spend $560 on
goods and services and save $140 every week. Usually this individual will not
spend the entire $560 on a day. Instead, he may spend $90 on a day and hold $470
in the form of money to be spent over the course of the week. This $470 held in
money is a temporary store of purchasing power.

Money can also serve as a permanent store of purchasing power. People hold
money to carry out their future transactions. The wealth of individuals is their
accumulated savings. Money is one form in which people may keep their wealth.
Gold, jewels, real estate, paintings, stock and bonds are other forms. Of course,
when wealth is held in money, in the future it will not need to be exchanged to buy
goods and services. The ability of money to serve as a store of value depends on its
capacity to retain its purchasing power.

These three functions of money — medium of exchange, unit of account and
store of value — can only be fulfilled if there is great confidence in its stability of
value. Safeguarding monetary stability is the primary task of the central banks all
over the world. Moreover, the central bank has the function of regulating the

money supply in order to guarantee a smooth functioning of the monetary system.



Vocabulary

efficient -3 pexTuBHBIN, TEHCTBEHHBIN
- (samarali)
medium of exchange — cpenctBo

oOparenusi, ooMeHna —(valuta vositasi)

barter — MeHOBas TOProBiIsA —
(almashtirish)
to swap — oOMeHUBaTb, MEHSITh —
(almashtirish)

trading — Toproais — (savdo)

scarce resources — OTpaHUYCHHBIC

pecypcbl — (kam manbalar)

permanent — mocTosiHHbIN — (doimiy)

checking account deposits - yekoBbIe

BKJaJbI — (tekshirish depozitlari)

a transaction — caenka — (bitim)

goods and services — TOBapbl U yCIyTu

— (tovarlar va xizmatlar)

to repay debts —BbIIUIAUMBATH J1OJTH —

(qarzlarni qaytarish uchun)

a bank deposit - - Bkiax B 6aHke —

(bank deposit)

payment — ratex —( to'lov)

a unit of account — equHuIIa yuyeTa
Mepa ctoumoctu — (hisob

birligi)

in terms of — ¢ TOoukm 3peHus —

(shartlariga binoan)

to state the price — o603Ha4aTh 1eHY —

(narxni belgilash)

to enable — maBaTh BO3MOXHOCTH —

standard of value — macmrad e —

(qiymati standarti)

currency — Baitora — (valyuta)

a store of value - cpeacrtBo

coepexenus — (qiymatni saqlash)
(CpeacTBO CoxpaHEHEHUS

CTOUMOCTH)

purchases — nokynku —( xaridlar)

purchasing power — noxynarenbHas

criocoOoHOCTh — (sotib olish kuchi)

temporary—BpEeMEHHbIVI—

(vaqtinchalik)

to save — cOeperarb, COXpaHITb —

(saqlamoq)

to carry out — BeINIONHATH — (amalga

oshirish)

wealth — OmarococTosiHHe, COCTOSHUE

— (boylik)

accumulated savings — HaKOIJICHHbIE

cOepexeHus — (to'plangan
mablag'lar)
real estate — HEIBUXKHUMOCTH —

(ko “chmas mulk)

a stock axums — (aktsiyalar)

a bond — ob6uranus — (munosabatlar)
capacity to retain — cnocoOHOCTh
coxpaHsaTh — (saqlash qobiliyati)
safeguarding — rapanTtus — (kafolat)
money supply — neHexHas wacca

[konnuecTBO JieHer| (B oOpalieHun),




(faollashtirish)

value — cToUMOCTb, 1IeHa — ((iymati)

npeyioxkenue aeHer — (pul ta'minoti)
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