MASS MEDIA




AMALIY MASHG’ULOTNING O’QITISH TEXNOLOGIYASI

VAQTI -2 SOAT TALABALAR SONI: 10-15

0’QUV MASHG’ULOTINING SHAKLI KIRISH, MULOQOT

AMALIY MASHG’ULOT REJASI TAYANCH SO’ZLAR
LEKSIK MASHQLAR
GRAMMATIKA
MATN
O0’QUV MASHG’ULOTINING MAQSADI: INGLIZ TILIDA SUHBAT QURISHGA O’RGATISH.

PEDAGOGIK VAZIFALAR: O0’0UV FAOLIYATINING NATIJALARI: TALABA:
MAVZU MUHITINI YARATISH,; -  TAYANCH  SO’ZLARNI ONA  TILIGA
TAYANCH SO’ZLARNI | ZOHLASH; TARJIMA QILADI;

TAYANCH SO’ZLAR ISHTIROKIDA MASHQ - MASHQLAR BAJARADI;

BAJARISH; - 0’QITUVCHI BERGAN ANGI SO’ZLAR
MASS MEDIA MAVZUNI ASOSIDA, DIALOG TUZADI ;
MUSTAHKAMLASH. - MAVZUNI MUSTAHKAMLOVCHI MASHQLAR
BAJARADI.
0’QITISH USLUBI VA TEXNIKASI BLITS-SO’ROV, BAYON QILISH, BIRGALIKDA
0’0IYMIZ
O’QITISH VOSITALARI 0’0UV QO0’LLANMA, PROYEKTOR, DOSKA.

O’QITISH SHAKLI JAMOA, GURUH VA JUFTLIKDA ISHLASH.

O’QITISH SHART-SHAROITI KOMPUTER TEXNOLOGIYALARI BILAN
TAMINLANGAN, GURUHDA DARS O’TISHGA
MOSLASHTIRILGAN AUDITORIYA.




AMALIY MASHG’ULOTNING TEXNOLOGIK XARITASI

BOSQICHLAR, VAQTI FAOLIYAT MAZMUNI

O’QITUVCHI TALABA

1-BOSQICH. 1.1. MAVZU, UNING MAQSADI, O’QUV 1.1 ESHITADI VA MAVZUNI
KIRISH (10 MIN.) MASHG’ULOTIDAN KUTILAYOTGAN YOZIB OLADI.
NATIJALAR MALUM QILINADI.

2-BOSQICH. 2.1 O’QITUVCHI MAVZUGA DOIR YANGI 2.1. KUZATADI, YOZIB OLADI
ASOSIY (60 MIN.) SO’°Z VA IBORALARNI YOZADI. 2.2. LUG’ATDAN

2.2 .MATNINI O’QIB ESHITTIRADI FOYDALANGAN HOLDA ONA
2.3. MASS MEDIA. MATN YUZASIDAN TILIGA TARJIMA QILADI.
SAVOLLAR VA MASHQLAR BERADI. 2.3. MATNNI O’QITUVCHI
BILAN BIRGALIKDA O°QIB,
TARJIMA QILADI.
2.4. MATN ASOSIDA DIALOG
TUZADI

3-BOSQICH. 3.1. MASHG’ULOTNI YAKUNLAYDI. 3.1. ESHITADI, MUHOKAMADA
YAKUNIY 3.2. TALABALARNI BAHOLAYDI VA FAOL ISHTIROK ETADI.
(10 MIN.) ISHTIROKCHILARNI 3.2. ESHITADI.
RAG’BATLANTIRADI. 3.3. YOZIB OLADI.
3.3. UYGA VAZIFA BERADI.




GLOSSARY

Mass media—ommaviy axborot vositasi
To shape public opinion—ommaviy fikrni
shakllantirmoq

Means of communication — aloga vositasi

To Influence a very large audience—Kkatta
auditoriyaga ta’sir ko’rsatmoq

To play a crucial role in something— biror narsada
hal giluvchi rol o’ynamoq

To be made of something— biror narsadadan tashkil
topgan

Newsgathering—“yangiliklar to’plami”



THERE ARE
DIFFERENT WAYS OF
GETTING
INFORMATION AND
ONE OFTHEM IS MASS
MEDIA.WHAT DO
THESE WORDS MEAN?
MASS—INVOLVING OR
AFFECTING A LARGE
NUMBER OF PEOPLE.
MEDIA—RADIO,
TELEVISION,
NEWSPAPERS, THE
INTERNET,AND
MAGAZINES
CONSIDERED AS A
GROUP.




INED BY ENCYCLOPEDIAS AS ANY OF THE MEANS OF COMMUNICATION,
H AS RADIO, TELEVISION, MAGAZINES, AND NEWSPAPERS ETC. THAT REACH
AND INFLUENCE A VERY LARGE AUDIENCE.

MASS MEDIA PLAY AN IMPORTANT ROLE IN OUR LIFE. THEY ARE USUALLY
St




USED FOR VARIOUS PURPOSES

| BELIEVE MASS MEDIA ARE SO INFLUENTIAL
BECAUSE THEY CAN BE USED FOR YARIOUS
PURPOSES:

POPULARIZATION FOR BUSINESS OR SOCIAL
CONCERNS,

EDUCATION,

ENTERTAINMENT,

VIDEO AND COMPUTER GAMES,
JOURNALISM,

PUBLIC SERVICE ANNOUNCEMENTS.



RADIO AND TELEVISION

MEDIA INCLUDE
RADIO AND
TELEVISION, FILMS,
VARIOUS TYPES OF
DISCS ORTAPES USED
FOR MUSICAND
COMPUTER,
INTERNET,
PUBLISHING ON
PAPER.




Mass media play a crucial role in forming public opinion. They
C,I-Iit in a number of ways: first, they communicate the world to
individuals. Much of the news media is made up of
newsgathering by large organization.




QUESTIONS:

WHAT PLAY AN IMPORTANT
ROLE IN OUR LIFE?

WHAT IS THE MASS MEDIA?

HOW THE SHAPE TO PUBLIC
OPINION?

WHAT DO THE WORDS MASS
AND MEDIA MEAN?



QUESTIONS:

WHAT KIND OF MEANS OF
COMMUNICATION DO YOU KNOW?

DO THEY INFLUENCE A VERY LARGE
AUDIENCE?

WHEN WAS THE TERM MASS MEDIA
COINED?

DO YOU KNOW WHEN AND WHERE WAS
THE FIRST NEWSPAPER PUBLISHED?



FILL IN THE BLANKS.

|. There are different ways of getting and
one of them is mass media.

2. Mass media play an role in life.

3. | believe are so because they can be
used for various purposes.

4. Media include and , films, various types of
discs or tapes used for music and computer, internet,
publishing on paper.

5. Mass media play a in forming public
opinion.
6. Much of the news media is made up of by

large organization.



