
FOOD AND DRINK



Amaliy mashg’ulotning o’qitish texnologiyasi
VAQTI -2 SOAT TALABALAR SONI: 10-15

O’QUV MASHG’ULOTINING SHAKLI MULOQOT

AMALIY MASHG’ULOT REJASI 1. TAYANCH SO’ZLAR

2. LEKSIK MASHQLAR

3. GRAMMATIKA

4. MATN

O’QUV MASHG’ULOTINING MAQSADI: TALABALAR SO’Z BOYLIGINI OSHIRISH, SUHBAT QURISHGA VA O’ZI HAQIDA

GAPIRISHGA O’RGATISH.

PEDAGOGIK VAZIFALAR:

- MAVZU MUHITINI YARATISH;

- TAYANCH SO’ZLARNI IZOHLASH;

- TAYANCH SO’ZLAR ISHTIROKIDA MASHQ BAJARISH;

- KO’CHIRMA GAPLARNI MUSTAHKAMLASH ;

FOOD AND DRINKS MATNINI O’QIB TUSHUNTIRADI

- MAVZUNI MUSTAHKAMLASH.

O’QUV FAOLIYATINING NATIJALARI:

TALABA:

- TAYANCH SO’ZLARNI YOZIB OLADI VA ONA TILIGA

TARJIMA QILADI;

- MASHQLAR BAJARADI;

- GRAMMATIK MAVZUNI TINGLAYDI, SAVOLLAR BERADI,

YOZIB OLADI;

- O’QITUVCHI BERGAN MATNNI ASOSIDA, O’ZI HAQIDA

GAPIRADI;

- MAVZUNI MUSTAHKAMLOVCHI MASHQLAR BAJARADI.

O’QITISH USLUBI VA TEXNIKASI BLITS-SO’ROV, BAYON QILISH, BIRGALIKDA O’QIYMIZ

O’QITISH VOSITALARI O’QUV QO’LLANMA, PROYEKTOR, DOSKA.

O’QITISH SHAKLI JAMOA, GURUH VA JUFTLIKDA ISHLASH.

O’QITISH SHART-SHAROITI KOMPUTER TEXNOLOGIYALARI BILAN TAMINLANGAN,

GURUHDA DARS O’TISHGA MOSLASHTIRILGAN

AUDITORIYA.



AMALIY MASHG’ULOTNING TEXNOLOGIK XARITASI
BOSQICHLAR, VAQTI FAOLIYAT MAZMUNI

O’QITUVCHI TALABA 

1-BOSQICH.

KIRISH (10 MIN.)

1.1. MAVZU, UNING MAQSADI, 

O’QUV MASHG’ULOTIDAN 

KUTILAYOTGAN NATIJALAR 

MALUM QILINADI.

1.1 ESHITADI VA MAVZUNI 

YOZIB OLADI.

2-BOSQICH.

ASOSIY (60 MIN.)

2.1.  UYGA VAZIFANI 

TEKSHIRADI.

2.2. O’QITUVCHI MAVZUGA 

DOIR YANGI SO’Z VA 

IBORALARNI YOZADI.

2.3. FOOD AND DRINKS 

MATNNI O’QIB ESHITTIRADI

2.4. MATN YUZASIDAN 

SAVOLLAR VA MASHQLAR 

BERADI.

2.1. SAVOLLARGA JAVOB 

BERADI.

2.2. LUG’ATDAN 

FOYDALANGAN HOLDA ONA 

TILIGA TARJIMA QILADI. 

2.3.  MATNNI O’QITUVCHI 

BILAN BIRGALIKDA O’QIB,   

TARJIMA QILADI.

2.4.   MATN ASOSID A DIALOG 

TUZADI

3-BOSQICH.

YAKUNIY 

(10 MIN.)

3.1. MASHG’ULOTNI 

YAKUNLAYDI. 

3.2. TALABALARNI 

BAHOLAYDI VA FAOL 

ISHTIROKCHILARNI 

RAG’BATLANTIRADI.

3.3. UYGA VAZIFA BERADI.

3.1. ESHITADI, MUHOKAMADA 

ISHTIROK ETADI.

3.2. ESHITADI.

3.3. YOZIB OLADI.



GLOSSARY
BUTTER             - САРИЁҒ

BREAD - НОН

CHEESE - ПИШЛОҚ

CREAM - ҚАЙМОҚ

SOUR CREAM - ҚАЙМОҚ (СМЕТАНА)

EGG - ТУХУМ

HAM - ЧЎЧҚА ГЎШТИ

HERRING - СЕЛЬД БАЛИҒИ

SAUSAGE - КОЛБАСА



GLOSSARY

SANDWICH - БУТЕРБРОД

BEER - ПИВО

CHAMPAGNE - ШАМПАН ВИНОСИ 

COFFEE - КОФЕ

JUICE - ШАРБАТ

LEMONADE - ЛИМОНАД

TEA - ЧОЙ

WATER - СУВ

SODA WATER - СОДАЛИ СУВ



FOOD AND DRINK

MEASURED IN GROSS OUTPUT TERMS, FOOD AND 
DRINK MANUFACTURING IS BRITAIN`S LARGEST 

MANUFACTURING INDUSTRY. 



THE AGRICULTURE AND FOOD PROCESSING 
INDUSTRIES PRODUCE AN ENORMOUS VARIETY OF 
FOOD AND DRINK, BROUGHT TO THE CONSUMER 

BOTH BY LARGE MULTIPLE RETAILERS AND SMALL 
INDEPENDENT GROSSERS.





BRITISH PRODUCTS-CHEERS, SALMON, BISCUITS, SWEETS 
AND CHOKOLATE AND SCOTCH WHISKY TO NAME JUST A 
FEW – ARE FAMOUS THROUGHOUT THE WORLD AND THE 

VALUE OF EXPORTS IN 1992 TOTALLED SOME 7.500 
MILLION.



IN THE CONVENIENCE 
FOODS MARKET, ANNUAL 

SALES OF CHILLED, READY-
COOKED MEALS AND 

FROZEN FOODS STAND AT 
APPROXIMATELY 3000 

MILLION. TOGETHER WITH 
THE YOGHURTS, OTHER 

DAIRY DESSERTS AND 
INSTANT SNACKS, THEY 

HAVE FORMED THE 
FASTEST GROWING SECTOR 
IN FOOD MANUFACTURING.



THE INCREASING 
POPULARITY IF 

CHILLED RECIPE 
DISHES IS LARGELY 

DUE TO A CHANGE IN 
EATING PATTERNS 

BROUGHT ABOUT BY 
CHANGES IN 

LIFESTILE AND 
DEMOGRAPHICS.



MARKS AND SPENCER HAS OVER 50 PER CENT OF 
THE MARKET SHARE FOR THESE PRODUCTS 

ALTHOUGH THIS THE SUBJECT TO INCREASING 
COMPETITION FROM OTHER MAJOR FOOD 

RETAILERS.


