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Marketing environment

• The marketing environment consists of all 
the forces outside marketing that affect the 
marketing management’s ability to develop 
and maintain successful relationships with 
its target customers.

• Generally it is divided into:

Microenvironment;

Macroenvironment.





The company’s microenvironment

• The company’s microenvironment consists 
of 6 factors that affect its ability to serve its 
customers. These factors are:

a) The company

b) Suppliers 

c) Marketing intermediaries

d) Customers 

e) Competitors 

f) Publics 



The company’s macroenvironment
• The macroenvironment are forces that shape opportunities and pose threats 

to the company. These include:

Demographic

Economic

Natural

Technological

Political

Cultural 












